HOW PHYSICIANS
SEARCH FOR JOBS

Highlights of an independent study conducted by Zeldis Research Associates, Inc.
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For physician recruiters, there are certain key questions that will never change —
When do physicians search for jobs? What sources do they use to generate leads?
What factors are most important to physicians? However, the rapidly evolving
recruitment landscape begs new questions: What social media do physicians
utilize? Who do they connect with? Do physicians use mobile applications?
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EXECUTIVE SUMMARY

In an effort to reveal the answers to these and many other questions, the New
England Journal of Medicine Classified Advertising Department commissioned Zeldis
Research Associates, Inc., to conduct an independent, blind study of residents,
fellows, and newly practicing physicians.
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The results paint a picture of how the modern physician searches for jobs.
This information can help recruiters adapt their strategies to keep up with

WHAT MATTERS: ONLINE . . .
the ever-changing recruitment industry.
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WHAT MATTERS: PRINT AND ONLINE
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WHO THEY ARE: DEMOGRAPHICS




METHODOLOGY

HOW THE RESEARCH WAS CONDUCTED

« Survey packages were mailed to final-year residents, fellows, and newly
practicing physicians.

« The New England Journal of Medicine was not identified in the package or
the survey.

« Physicians had the option to respond either online or by mail.

« The package consisted of a cover letter (with an optional URL response
method), the survey form, and a business reply envelope.

« Respondents who returned a fully completed survey received an
Amazon.com gift card.

There was a total of four separate mailings:
September 13, 2010

September 20, 2010

October 8, 2010

November 10, 2010

+ A total of 4,008 unique physicians were sent the survey.

By December 17, 2010, a total of 376 usable surveys were received
(response rate: 9.4%).

EXECUTIVE SUMMARY

WHERE PHYSICIANS FIND JOB LEADS

* Nearly nine in ten rate personal/professional referrals as useful.

- Fifteen percent (15%) rate social media as useful during a job search.

WHERE PHYSICIANS SEARCH IN PRINT

« Five in ten use classified/recruitment sources in print.

« NEJM is the most popular print source.

WHERE PHYSICIANS SEARCH ONLINE

« Five in ten use classified/recruitment sources online.

- NEJM is the top online classified/recruitment source.

WHAT MATTERS TO PHYSICIANS

+ The most important factor for using an online site is quality of jobs.

« Six in ten who look at jobs both online and in print feel that the quality
of jobs online and in print is about the same.

« Seven in ten use a mobile device with apps, and of those, nearly two in three
are interested in using a job listing app.

« Interest is highest in learning about permanent positions and working at a
hospital or group practice.

WHEN PHYSICIANS SEARCH

+ Most begin a job search during the final year of residency or fellowship.

« More than half have looked for a position within the past two years.




WHERE THEY SEARCH:

USEFULNESS OF SPECIFIC SOURCES OF LEADS IN JOB SEARCH

LIMITED TO VERY/SOMEWHAT USEFUL

PERSONAL/PROFESSIONAL REFERRAL

SEARCH FIRM RECRUITERS

Most physicians perceive personal/professional referrals as very useful.

IN-HOUSE/STAFF RECRUITERS

SOCIETY/ASSOCIATION/
JOURNAL ONLINE JOB BOARD

USEFULNESS OF SPECIFIC SOURCES OF JOB LEADS

SOMEWHAT NOT USEFUL
USEFUL AT ALL

Nearly nine in ten rate
personal /professional RESIDENCY PROGRAM STAFF
referrals as useful.
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CLASSIFIED ADS IN PRINT
PERSONAL/PROFESSIONAL REFERRAL

E-MAIL ALERT FROM JOB SITE
IN-HOUSE/STAFF RECRUITERS o,
n=211 17%
ON-SITE RECRUITING AT CONFERENCES
RESIDENCY PROGRAM STAFF o,
n=224 23%
COMMERCIAL/ONLINE-ONLYJOB BOARD
SEARCH FIRM RECRUITERS 14°
SOCIAL MEDIA (E.G., FACEBOOK, LINKEDIN) . 15% n=224 °
SOCIETY/ASSOCIATION/]OURNAL ONLINE JOB BOARD 21¢y
Based on those who have looked for a position (n=281) =222 °
E-MAIL ALERT FROM JOB SITE
o e . . . . . CLASSIFIED ADS IN PRINT
Physicians are most likely to use Facebook to make connections during a job search. Linkedin, however, 1=213 _ 25%
is also used by some to connect with employers and recruiters. ONSITE RECRUITING AT CONFERENCES .
n=191 29%
OF SOCIAL MEDIA TO CONNECT DURING JOB SEARCH® COMMERCIAL/ONLINE-ONLY JOB BOARD _ 32%
SOCIAL MEDIA (E.G., FACEBOOK, LINKEDIN)
COLLEAGUES/ POTENTIAL PHYSICIAN N/A (DO n=146 70%
FRIENDS EMPLOYERS RECRUITERS NOT USE)
FACEBOOK _ 30% 10% 9% 31% Based on those who use specific sources
— w6 w% ok ok
TWITTER - 4% 3% 2% 57%
SOCIAL MEDIA Based on total answering (n=376)

*Respondents were allowed to select more than one choice.



WHERE THEY SEARCH:

Respondents were asked to list their top three print classified/recruitment sources in order of usefulness.
Findings are based on “unaided” recall — respondents were not shown a list or prompted in any way to

name a publication. The results in this section represent the 53% who listed a print source. CLASSIFIED/RECRUITMENT PRINT SOURCES ( MENTIONS*)

TOTAL
MENTIONS (PERCENTAGE)

TOP CLASSIFIED/RECRUITMENT PRINT SOURCES (NON-WEIGHTED CITATIONS)* @ _

TOTAL SUBSPECIALIST JAMA, AMA 11 (8.28%)
MENTIONS (PERCENTAGE) MENTIONS (PERCENTAGE)
ACP, ANNALS OF o
G EEeEse G T srerast kil i [ 7 4225
JAMA, AMA 31 (21.38)% JAMA, AMA - 13 (15.48%) AAN, NEUROLOGY I 6 (4.14%)
JOURNAL
ACP, ANNALS OF 0 AAN, NEUROLOGY 9 (10.71%
INTERNAL MEDICINE 24 (16.55%) ' JOURNAL . ( ) ASCO, JCO 5 (3.45%)
)
O,
AAN, NEUROLOGY I 9 (6.21% . 9 (10.71%)
D JOURNAL ( ) ASCO, JCcO OTHER MENTIONS 4 OR LESS (31.72%)
9 (6.21% I 6 (7.14%
ASCO, JCO I ( ) L e ( ) Based on those who listed a print source (n=145)
S T I 9 (6.21%) PRACTICELINK I 5 (5.95%) *Sources listed as the most usefi
ACC, JACC I 8 (5.52%) ASN, JASN I4 (4.76%)
PRACTICELINK 8 (5.52% ACP, ANNALS OF I3 3.57% 2
I ( ) NTERNAL MEDICINE ( ) CLASSIFIED/RECRUITMENT PRINT SOURCES — SUBSPECIALIST ( MENTIONS®)
SOCIETY OF o o
HOSPITAL MEDICINE I 7 (4.83%) GASTRO I 3 (3.57%) SUBSPECIALIST
TODAY'S HOSPITALIST I 5 (3.45%) THE HOSPITALIST I 3 (3.57%) MENTIONS (PERCENTAGE)
A TOTAL OF 112 OTHER MENTIONS FALL INTO THE A TOTAL OF 70 OTHER MENTIONS FALL INTO THE @ _
“4 OR LESS MENTIONS PER SOURCE” CATEGORY. “2 OR LESS MENTIONS PER SOURCE” CATEGORY.

JAMA, AMA 6 (7.14%)

Based on those who listed a print soutce and listed specialties
Based on those who listed a print source (n=145) other than (or in addition to) internal medicine (n=84)
AAN, NEUROLOGY

*Percentages total greater than 100% because respondents were allowed to enter up to three print sources. JOURNAL

6 (7.14%)

O,
ASCO, JCO 5 (5.95%)

OTHER MENTIONS 2 OR LESS (30.95%)

Based on those who listed a print soutce and listed specialties other than (or in addition to) internal medicine (n=84)

*Sources listed as the most useful



WHERE THEY SEARCH:
@

MENTIONS (PERCENTAGE)
PRACTICELINK

26 (17.81%)

19 (13.01%)

ACC, JACC 4 (2.74%)

ASCO, JCO 4 (2.74%)

Respondents were asked to list their top three online classified/recruitment sources in order of usefulness.
Findings are based on “unaided” recall — respondents were not shown a list or prompted in any way to e
name an online source. The results in this section represent the 53% who listed an online source.

4 (2.74%)

IDSA 4 (2.74%)
TOP CLASSIFIED/RECRUITMENT ONLINE SOURCES (NON-WEIGHTED KAISER 4 (2.74%)
TOTAL SUBSPECIALIST LOCUM TENENS 4 (2.74%)
MENTIONS (PERCENTAGE) MENTIONS (PERCENTAGE)
O,

JAMA, AMA 10 (6.85%) JAMA, AMA Based on those who listed an online source (n=146)

7 (7.95%)

*Sources listed as the most useful

ACP, ANNALS OF

O,
8 (5.48%) ASCO, JCO
INTERNAL MEDICINE

7 (7.95%)

i 1
| i
ASCO, JCO I 8 (5.48%) ASN, JASN I 5 (5.68%)
PRACTICEMATCH I 8 (5.45%) IDSA I 5 (5.68%) CLASSIFIED/RECRUITMENT ONLINE SOURCES — SUBSPECIALIST ( MENTIONS*)
coocLE I 7 (4.79%) PRACTICEMATCH I 5 (5.68%) SUBSPECIALIST
LOCUM TENENS I 7 (4.79%) AcCC, JACC I 4 (4.55%) MENTIONS (PERCE:TAGE)
CAREER MD I 6 (4.11%) ENDOCRINE SOCIETY I 4 (4.55%) @ S
ACC, JACC I 5 (3.42%) CASER I 4 (4.55%) PRACTICELINK 12 (13.64%)
A I 5 (3.42%) A I 3 (3.41%) ASCO, JCO . 4 (4.55%)
CEJKA I 5 (3.42%) CAREER MD I 3 (3.41%) ben . 4 (4.55%)
COMPHEALTH I 5 (3.42%) COMPHEALTH I 3 (3.41%) KAISER .4 (4.55%)
IDSA I 5 (3.42%) euM TENENS I 3 (3.41%) AAN I 3 (3.41%)
MONSEER I 5 (3.42%) A TOTAL OF 85 OTHER MENTIONS FALL INTO THE Acc, Jace I 3 (3.41%)
“2 OR LESS MENTIONS PER SOURCE” CATEGORY.
SOCIETY OF I 5 (3.42%) Based on those who listed an online source and listed OTHER MENTIONS _

HOSPITAL MEDICINE specialties other than (or in addition to) internal medicine (n=88)

Based on those who listed an online source and listed specialties other than (or in addition to) internal medicine (n=88)
A TOTAL OF 151 OTHER MENTIONS FALL INTO THE

“4 OR LESS MENTIONS PER SOURCE” CATEGORY. *Sources listed as the most usefiil
Based on those who listed an online source (n=146)

*Percentages total greater than 100% because respondents were allowed to enter up to three online sources.




WHAT MATTERS:

The large majority of physicians feel the quality of the jobs available at a particular site is very

important when looking for a job online.

IMPORTANT FACTORS WHEN LOOKING FOR A JOB ONLINE

QUALITY OF JOBS
n=249

DETAILED EMPLOYER INFORMATION
n=249

REPUTATION OF THE WEBSITE
n=238

SALARY/COMPENSATION DATA
n=250

EASE OF SITE USE
n=247

COLLEAGUES’ RECOMMENDATION
n=243

CONFIDENTIALITY SAFEGUARDS
n=238

NUMBER OF JOBS
n=238

PROGRAM DIRECTOR RECOMMENDATION
n=239

CAREER TIPS AND ADVICE
n=238

AUTOMATIC E-MAIL ALERT
n=235

MULTIMEDIA PRESENTATIONS OF
EMPLOYER INFORMATION
n=226

Based on those who use specific factors

VERY SOMEWHAT NOT IMPORTANT
IMPORTANT IMPORTANT AT ALL

WHAT MATTERS:

Medical journal and association websites receive the highest quality ratings. Half of the physicians
surveyed rated the quality of the jobs on medical journal/society/association online job boards as
“the best.”

WEBSITE RATING BASED ON QUALITY OF JOBS LISTED*

4 O0ORS5
1% MEDICAL JOURNAL/SOCIETY/
1% n=220
COMMERCIAL/ONLINE-ONLY JOB BOARD _
n=214
4%
Individual bases vary based on respondents’ usage of each type of job board.
4% *Rated 4 or 5 on 5-point scale where “5” means best and “1” means worst.
3%
9%
QUALITY OF JOBS: PRINT VS. ONLINE
7%

Three in four

7% physicians look at
jobs both online and
in print. Nearly six
in ten who use both
sources feel these
sources are about
the same in quality.

INTERESTED IN JOB LISTING MOBILE APPLICATION?
el

Based on those who use a mobile device with apps (n=259)

MORE QUALITY JOBS
ONLINE

MORE QUALITY JOBS
IN PRINT

Based on those who look at jobs both online and in print (n=207)

Seven in ten use a mobile device with apps,

and of those, nearly two in three are interested
in using a job listing app to search for available
positions.

LVHM



WHAT MATTERS:

INTEREST IN LEARNING ABOUT PARTICULAR TYPES OF POSITIONS

PERMANENT
.. PART-TIME
Physicians are most
interested in learning LOCUM TENENS
about permanent

positions. RESEARCH

MILITARY

NONE OF THE ABOVE

Based on total answering (n=376)

INTEREST IN POSITIONS BY PRACTICE ENVIRONMENT

HOSPITAL

GROUP PRACTICE

About six in ten
physicians say they
would be interested
in a position at a
hospital, in a group
practice, or at a
university/medical
SChOOI. GOVERNMENT AGENCY

UNIVERSITY/MEDICAL SCHOOL
CLINIC/COMMUNITY HEALTH CENTER
HMO/PPO

MILITARY/VA HOSPITAL

RESEARCH LAB

NONE

Based on total answeting (n=376)

THEY
SEARCH

POINT IN TRAINING PHYSICIANS BEGIN A JOB SEARCH

PRIOR TO FINAL YEAR OF RESIDENCY/FELLOWSHIP -
DURING FINAL YEAR OF RESIDENCY/FELLOWSHIP _

Physicians are most

likely to begin a job

search during the final AFTER FINISHING RESIDENCY/FELLOWSHIP l 8%
year of residency/

fellowship. OTHER I4%

Based on total answeting (n=376)

WHEN DID THEY LAST LOOK FOR A POSITION?

WITHIN THE PAST YEAR

1—2 YEARS AGO

More than half of the
physicians surveyed
have looked for a
position within the
past two years.

3—4 YEARS AGO

5 OR MORE YEARS AGO 2%
HAVE NOT LOOKED YET

OTHER

Based on total answering (n=376)

2%

14 15



WHO THEY ARE:
DEMOGRAPHICS

POINT IN TRAINING/PRACTICE
GENDER PHYSICIAN IN PRACTICE 50%

MALE 62% Half of the physicians RESIDENT 28%
Nearly two-thirds of the physicians surveyed . surveyed are currently 5
are male. FEMALE 38% in practice. FELLOW 22%
Base (n=371) Base (n=376)

AGE NUMBER OF YEARS IN PRACTICE

30 OR UNDER 21% LESSTHAN 1 || 1%
31-35 54% The physicians 1 22%
The majority of physicians surveyed fall between currently in practice o
31 and 35 years of age. 6740 18% have been practicing 2 35%

for an average of
nearly two-and-a-half
Base (n=375) years. 4 OR MORE 11%

41 OR OLDER 7% 3 31%

Based on physicians in practice (n=177)



WHO THEY ARE: DEMOGRAPHICS

SPECIALTY*

M 44%
More than four in ten
. o o
physicians surveyed OTHER SPECIALTY 66%
spec.la'llze in internal Base (n=346) (unique physicians who answered this question)
medicine.
*Total does not equal 100% because some physicians reported having multiple specialties. HOSPITALIST
YEs | 19%
. . e . T o
OTHER SPECIALTIES One in five physicians surveyed is a hospitalist. NO 81%
TOTAL NUMBER A
GASTROENTOROLOGY 35
CARDIOLOGY 33
NEPHROLOGY 30 PRIMARY WORK ACTIVITY
ONCOLOGY 22
HOSPITAL-BASED PATIENT CARE 53%
INFECTIOUS DISEASE 20 OFFICE-BASED PATIENT CARE 33%

Physicians surveyed
NEUROLOGY 19 spend more than INDUSTRY OR RESEARCH 5%
half of their time in

HEMATOLOGY 17 . .
hospital-based patient TEACHING 5%
ENDOCRINOLOGY 14 care and one-third of ADMINISTRATION || ,0¢
their time in office-
GERIATRICS 3 based patient care. OTHER | 1%
ANESTHESIOLOGY 2
Base (n=375)
OPTHAMOLOGY 2
RADIOLOGY 2

OTHER SPECIALTY



NEJM CAREERCENTER

Where Physicians Find Jobs.

860 Winter Street, Waltham, MA 02451 « (800) 635-6991 « nejmjobsupport@ nejm.org « www.nejmjobs.org



